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DOMINATE
THE MARKET

GERMAN RETAILERS
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EDEKA & 
REWE

SHOPKEEPERS

òIndependent shopkeepers

areourkeyto success.ò
Markus Mosa, CEO Edeka



EDEKA & 
REWE

SHOPKEEPERS



EDEKA & 
REWE

SELLING TO

- National Headquarter 

- Regional Headquarter

- Independent Shopkeeper

- Headquarter buys

- Kannlistung

(Ăcanbelistedñ)

- Muss-/Pflichtlistung 

(Ăhastobelistedñ)

- Inhouse Fairs



RANGES
AS A TOOL TO 
DIFFERENTIATE

SPECIAL  





INFLATION
IN THE PRICE 
SENSITIVE 
MARKET

EFFECTS OF



PRICES
FOR PACKAGED 
GOODS

GROCERY RETAIL

2020: +2,8% 2022: +7,4%

Source: GfK Consumer Index



FOOD
EUROPE
GERMANY
PORTUGAL

PRICE INDEX

Source: Eurostat



INFLATION
IN THE PRICE 
SENSITIVE 
MARKET

EFFECTS OF

òWerefuseto beblackmailed.ò
Hans-Jürgen Moog, Chief Procurement

Officer, Rewe Group
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EDUCATED
SHOPPERS HAVE BEEN

BY DISCOUNTERS



VALUE
RANGES

NEW PRIVATE LABEL 



MIMICKING
DISCOUNTERS

FULL RANGE PLAYERS



IMPLICATIONS FOR SUPPLIERS

- Heated negotiations with A-brands lead to 

opportunities for smaller manufacturers

- Dealing with German retailers means 

dealing with the largest retailers in Europe

- Edekaand Rewe provide an opportunity to 

reach the top from the bottom





SOURCES
OF
INFORMATIONé

THERE ARE MANY



LZ
IS MOST
IMPORTANT

é BUT READING

25%

32%

32%

50%

52%

53%

55%

62%

70%

74%

92%

96%

Television

Seminars

Sales folder or mailings from suppliers

Field service of the suppliers

Trade journal of my retail company

 Business press

Daily newspapers

Fairs

Annual meetings with suppliers

Contacts to management, sales, KAM of suppliers

Information from colleagues

Lebensmittel Zeitung

LZ Reader Survey 2022, IFAK Institut Taunusstein, target group retailer in headquarters. Survey 
of primary readers of  LebensmittelZeitung

100% of the top 30 

retail headquarters

subscribe to LZ!*

*LZ sales analysis, April 2023

Question: 

Howimportantarethefollowing

sourcesofinformationforyourwork?

respondingñcompletelytrueñ/ñtrueñ 

on a 4-point scale



+ 8%  2017: 84%

THE
PUBLICATION IN 
THE RETAIL FOOD 
SECTOR

LZ IS

LZ Reader Survey 2022, IFAK Institut Taunusstein, target group retailer. 
Survey of primary readers of  LebensmittelZeitung

ñThe LZ is indispensable 

reading for management in 

the retail food sectorò.

ñ...current developments 

in industry are covered, 

the advertisements are 

also important.ò

Readers also said: ñVery detailed and well 

researched information and 

often faster than other 

trade journals.ò

91%
Values for ñAgree completelyò / ñAgreeò on a scale of 4

Question: 

How strongly do you agree with the following statement?

Direct quote of a reader Direct quote of a reader 



DIGITAL 
OFFERS ARE 
ALSO USED 
INTENSIVELY

LZ'S

3%

1%

3%

5%

5%

29%

54%

less often than once a month

once a month

several times a month

once a week

several times a week

once a day

several times a day
83%at least 

oncea day

LZ Digital User Survey 2022, Karwath Marktforschung, Oldendorf

ĂVery fast, up-to-date information.  

Good presentation on all devices!ñ

ĂAll touchpoints 

covered.ñ

Readers also said:

Question: 

How often do you usually use the digital channels of LZ 

(website, newsletter, LZ Audio News or social media accounts of LZ)?



REPORT
FREE DOWNLOAD

LZ REGIONAL

The LZ RegionalReportSpain & Portugal 

takes retailers on a tour of discovery to the 

most exciting companies and presents both 

products and companies.

The main advantages are:

- The position of the LZ as the leading 

medium of the German FMCG industry.

- The editorial environment in which 

advertisers prefer to be accompanied 

editorially.

- Our strong actually distributed 

circulation of a good 49,000 copies per 

week.

- The high reputation of the LZ editorial 

team in the industry.

The RegionalReportcan be a door 

opener in the industry!

www.lzmedia.net/regionalreport-spain-portugal



MEDIA CONSULTING

YOUR CONTACT

Anna Täger

Senior Sales Manager International

+49 69 7595 2533

taeger@lebensmittelzeitung.net


