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TOP 10 RETAILERS
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GERMAN RETAILERS
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SHOPKEEPERS e

EDEKA &
REWE

Ol nd e pshopkdeperd
areourkeyto success 0
Markus Mosa, CEO Edeka

E




SHOPKEEPERS
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SELLING TO

EDEKA &
REWE

National Headquarter
Regional Headquarter

- Independef@hopkeepe
- Headquart&uys
. - Kannlistung
ey ( cAnbelisted )
e - Musg/Pflichtlistung

E Hessenring ( héStO be“Steﬁ )

- Inhousé&-airs




SPECIAL

RANGES

AS ATOOL TO Brot & Geback }0bst&Gemﬁse Fleisch & Fisch m&sminun Kﬁhkegal Tiefkiihlprodukte  Vorratsschrank Getriinke hikhs T
DIFFERENTIATE

an do Mar Sardellenfilets (Anchovis) in Pan do Mar Thunfisch in Bio-Olivendl Pan do Mar Makrelenfilets in Bio-Olivendl Pan do Mar Sardinen in Bio-Olivenol und
Bio-Olivendl Bio-Zitrone

4~ € 3% € 37 € 27 €

€/kg 24, kg

In den Warenkorb In den Warenkorb In den Warenkorb In den Warenkorb In den Warenkorb
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rdinen stammen aus dem Fangmit | Pan do Mar Thunfisch Bio-Oliven Pastete  Pan do Mar Makrelenfilets in pikanter Pan do Mar Heller Thunfisch naturell
Kleinen Booten und werden nach der Bio-SoBe
traditionellen Methode mit kleinen
Ringwaden gefischt. Diese verhindern, dass
‘«.#MQ\Q_E‘, 329 € 399 €

349

- }
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EFFECTS OF

INFLATION

IN THE PRICE
SENSITIVE
MARKET

HANDEL

Deutschland wird
Hochpreis-Land

Lebensmittel verteuern sich starker als im Ausland —
Markenindustrie drangt auf Angleichung

Die Lebensmittelpreise in
Deutschland nahern sich im Jahr
2023 weiter an das Niveau einst
teurerer Nachbarldnder an. Das
liegt auch daran, dass Hersteller
lieber ins Ausland verkaufen.

Deutschland als Land der niedrigen
Preise ist uberholt. Grofie Markenarti-
kelhersteller draingen auf eine Anglei-
chung der Preise, weil sich die Rah-
menbedingungen fiir das Geschaft und
ihre Ziele fundamental geandert haben.
.De intermationalen Markenartikler
waren friuher sehr interessiert an den

Im Jahr 2023 steigen die Preise in hohen Absazmengen in Deutschland”,

LZ

MEDIEN




GROCERY RETAIL

PRICES

FOR PACKAGED
GOODS

2020: +2,8%

il

s

2021: +3,8%

2022: +7,4%

2023:
+14,7%
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EFFECTS OF

INFLATION

IN THE PRICE
SENSITIVE
MARKET

OWerefuseto beblackmailed 0
HansJirgen Moog, ChiBfocurement
Officer, Rewe Group
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TOP 10 RETAILERS
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GROCERY FORMATS

JAN-APR

SALES GROWTH

IN %1 COMPARED E-Commerce 10,3%
WITH 2022
Drugstores 9,8%
Hypermarket$ 7,1%
Supermarkets 6,1%

-3,1% Specialists

-4,00% -2,0000 0,000 2,00% 4,00 6,000 8,00% 10,00% 12,00% 14,00% 16,00%




SHOPPERS HAVE BEEN

EDUCATED
BY DISCOUNTERS



NEW PRIVATE LABEL

VALUE

RANGES




FULL RANGE PLAYERS e

. 2 -1 3 H o - . " E S ooriff eingebe x
M I M I C KI N ( ; Zeitung Geschédftsentwicklung: Edeka Rhein-Ruhr distan uchbegriff eingeben  Q

Edeka Rhein-Ruhr distanziert sich vom Discount
DISCOUNTERS

Von Werner Tewes
Freitag, 05. Mai 2023

Edeka Sudbayern investiert in Frischeangebot

Von Manfred Stockburger

Vi I I ™YL -

Geschaftsentwicklung

Edeka Stuidwest riickt Qualitat in den Fokus

VVon Jan Mende

Freitag, 05. Mai 2023




IMPLICATIONS FOR SUPPLIERS

- Heated negotiations wdtinahds lead to
opportunities for smaller manufacturers

- Dealing with German retailers means
dealing with the largest retailers in Europe

- Edekand Rewe provide an opportunity to
reach the top from the bottom







THERE ARE MANY

OSFC)URCES

| NFORMATI ONe




€ BUT READI N Gueston: 100% of the top 30

retail headquarters

L Z Howmportardrethefollowing
. . 1 *
sourcesfinformatioforyounwork subscribe to LZ!
IS M OST respondingompletelyué trud *Z sales analydqril 2023

“\/”:)O RTANT on a 4ointscale

Lebensmittel Zeitung 96%
Information from colleagues 92%
Contacts to management, sales, KAM of suppliers 74%
Annual meetings with suppliers 70%
Fairs 62%

Daily newspape S 55%
Business presSE 53%
Trade journal of my retail comjanyE 52%
Field service of the suppliGiSH 50%
Sales folder or mailings from supliciSEE 32%
Seminars [ 32%
Television [ 25%

LZ Reader Survey 2022, IFAK Institut Tautaiggtenroup retailer in headquarters. Survey
of primary readersl@bensmittéeitung




LZ IS Question:
T H E How strongly do you agree with the following statement?

PUBLICATION IN
THE RETAIL FOOD
SECTOR

O NnThe LZ 1 s | rEeiyZpRivgyeen | e
Oreading for management in
the retail food sectoro.

Val ues for fiAgree completelyo / HAAgreeo on a scale of 4

Readers alsaid AnVery detail ed anid. .wedurrent
researched information an ' In industry are covered,
often faster than other the advertisements are
trade jour’ O al so 1 mpor
Direct quote of a reader Direct quote of a reader

LZ Reader Survey 2022, IFAK Institut Tautaiggtegroup retailer.
Survey of primary readeitsebiensmittékitung




WA Question:

D I G ITAL How often do you usually use the digital channels of LZ
(website, newsletter, LZ Audio News or social media accounts of LZ)?
OFFERS ARE
ALSO USED
INTENSIVELY
several times a day 54% 83%at least
once a day 29% onceaday

several times a week 5%
once a week 5%
several times a monfill 3%

once a montH] 1%

less often than once a molﬁ%

Readers alsaid  Alery fast, dp-dateinfomation AAll touchpoints
Good presentation on all defvice covered

LZ Digital User Survey 2022, Karwath Marktforschung, Oldendorf




LZ REGIONAL

REPORT

FREE DOWNRD

LANDERREPORT

SPANIEN/PORTUGAL

Grenzen des
Wachstums

meat
G,." attraction

The LRegionalRep@pain & Portugal
takes retailers on a tour of discovery to t
most exciting companies and presents b
products and companies.

The main advantages are:

- The position of the LZ as the leading
medium of the German FMCG industi

- The editorial environment in which
advertisers prefer to be accompanied
editorially.

- Our strong actually distributed
circulation of a good 49,000 copies p¢
week.

- The high reputation of the LZ editorial
team in the industry.

TheRegionalRepodan be a door
opener in the industry!



YOUR CONTACT
MEDIA CONSULTING

Anna Tager
Senior Sales Manager International
+49 69 7595 2533
taeger@lebensmittelzeitung.net




